Design Processes

Some examples gathered from various projects to demonstrate

knowledge of the design stages
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NN/g CUSTOMER JOURNEY MAP TEMPLATE

— — p— In Depth

Peter, a 26 year old man has had a red and itchy forearm for more « Speak with a virtual nurse to obtain iminary i ion about his
. N . .
Peter S m Ith than 3 days. He remembers reading about a “virtual nurse” provided « Make an appointment with his doctor.
2477 that's available to call through his insurance company. * Understand what potential medications will and will not be covered by insurance.
* He expects this to be a quick and easy process.

e o s . Journey

The Initial Interaction Speaking with the Nurse Making an Appointment After the Appointment

« Peter is welcomed by the virtual nurse, and is asked to | Text- The nurse asks Peter to say how she can assist him, then « The that the nurse was
provide his name, and other identity verifying information | suggests ways: “Learn about a symptom’; an appointment’, “Pay| « Peter asks the nurse where he can make an great and Peter got all the answers he needed.
before they begin. o D9 Petec osye i that is d by his i + The doctor ibed Peter topical medicine cream a

« Peter does not have some of this information readily : B - Th for eczema that is covered by his health insurance.
available, and must pause the interaction to locate his + The nurse confirms “itchy arm, and Peter says “Yes.” « After one week of applying the cream Peter’s itchy
health insurance ID number. « Peter then listens as the nurse proceeds to describe common causes rash is gone.

* Peter provides all the necessary information to continue. of “itchy skin”

* The nurse gives Peter a list of doctors that
specialize in dermatology.

Peter is slightly frustrated. He did not realize he would Peter is happy. The nurse clearly explained the Peter is happy with the extensive list Peter was overall happy with his

need to provide certain ways she could help, and was accurately able to . . N .
information over the phone after already being logged u":emand his sym:wms and provide J‘e cotrect of highly rated doctors that were appointment experience and quick

in and connected via the app. information to him. provided. recovery. Created bas ed On
D know what informati The key to this part working is that Peter knew the Auto mated VO lc e

" different ways the nurse could assist him because ;
they must have on hand before calling. Ensure that the nurse is able to search Allow for Peter to leave a rating/review of the

. Bre. she listed some of them, including the one he trouoh the databace o find covared
Have alternative ways to verify identity. needed. Consider having all the possible options 9 doctor and his experience on the health

.
Try to make logging into the app the only step | |isted as to not lead to frustration when a customer doctors ensuring this success. insurance app. [ ] : ; Wlth a nurs e

needed to verifying identity. asks for a service not provided

INSIGHTS prototype

- Users like the experience to be fast and efficient with readily
available information.

- Users appreciate clarity and easy conversation.

- Users like to leave their review/input on their experience




Affordances:
e The buttons — made for pushing
o The buttons conveniently fall right under the thumb making them easier and more

comfortable to push . .
e The shape — light and comfortable fit in a hand
o The shape of the remote is similar to the size of a racket handle, flashlight, phone ua e S

and other devices that fit comfortably in a user’s hand

Signifiers:

e The buttons color and writing- each button symbolizes or says what the action of the O f a Re m O te
button is

o For example the volume button has a plus button on the top and minus on the
bottom which explains how to raise or lower the volume
The power button is also conveniently placed at the top of the remote and is a
vibrant red because it is the most important button

Mapping: 3
e Each button pushed causes an effect on the television Understandlﬂg the

o For example pressing the power button will turn on the tv
components of

Constraints:
e If the remote is not in range of the tv, the battery is low, a button is stuck, or other

technical errors occur with the remote, the tv will not respond tOOI, hOW ltS U—Sed
Feedback: and how it could

e The television will respond in accordance to the button pressed on the remote
AKB74918308 o If the remote is not functioning properly due to various technical errors, it may make a

beeping sound or flash lights b€ lmproved
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RUCD160: Information Dashboard — Final Assignment
Haley Quinn
March 22 2022
Information Dashboard Breakdown
The Grocery store app is created to make grocery shopping easier for those that prefer
their groceries delivered. The app allows users to search through the platform, select their
groceries, chose a deliver driver and a nearest delivery time. The goal for the upcoming season is

to increase the awareness of the application and accounts created in the app.

1) The user’s occupation is a key factor considering it correlates greatly with the accounts
created on the app. This is similar to how the age demographic correlates with account
interaction. Those who are retired cannot or would rather not spend their free time getting
groceries, similar to those who are working from home would rather get food delivered to them.
Whereas those who work in the office are more apt to bring a lunch or be supplied food in their
office cafeteria, so they don’t need Grocery App’s service as frequently. The “other” category
consists of those that are self employed or not currently working.

Although pie charts are typically avoided, one was fitting for this data considering it’s
composed of percentages, has few variables and the difference between each “slice” is visually
impactful. Therefore, the greatest advantage of choosing a pie chart for this information is it’s

quick, effective and impactful visual for the different population groups.

2) Considering how the revenue has increased each month is crucial in determining how

well the current business, design, advertising and financial efforts are working. If the bar graph

showed a clear plateau, little increase or even decrease, it would be clear that the current efforts
are not working to benefit the company and change is necessary.

This verticals bar chart does a great job at effectively showing how the revenue has
increased greatly each month. It also makes it easy to determine with months had the greatest
revenue increase and which didn’t. Here it is clear that the summer months were a bit slower in
increase while the winter months showed more drastic improvements. This is likely a result in
users reluctant to drive in bad weather in the winter as opposed to the freedom in the summer.
Business efforts can also be looked into and determined if they are a possible cause in drastic

revenue increase or lack of.

3) It is also important to note how many accounts have been created since increasing
advertising for what the pie chart shows to be the greatest target audience. By seeing if the
retired individuals are more likely to create accounts when they are targeted with advertising
efforts, it can be determine wether or not marketing efforts should continue in that direction.

The line graph shows directly if directing marketing efforts towards this target audience
have increased the amount of accounts created. The main advantage of this chart is that it’s a
quick visual that clearly shows a trend. It is easy to see that advertising in the
homes/neighborhoods of retired individuals and/or those over 60 has indeed increased business.
This is very reassuring and ties all the data in showing that the previous data charts are correct,
and the business is moving in the right direction with their marketing and target audience.

The Order
The order of the graphs on the information dashboard are important as well. 1, the pie

chart, captures the audiences attention first. It’s the biggest, singled out, most colorful and on the




left (people read left to right). The reason for this is because the pie chart connects to both the bar
graph and line graph. The bar graph, 2, includes data from the pie charts percentages similar to
how the line graph, 3, draws the pie charts data and builds off of it as well. Specifically, the line
graph is based off of the fact 57% of the app’s audience are retired individuals. It really digs
deeper into how important this audience is, but because it is so granular, the line graph is
presented third.

The bar graph, 2, is second to gain audiences attention as it is on top of the line graph but
not as singled out as the pie chart. The reason for this is because it withholds important
information business people care about, finances. It builds off of what was shown in the pie chart
by showing how much money the target population is investing and emphasizes it with
quantitative data and evidence.

The line graph, 3, appears last on the bottom right because it it is the most in depth and
should be considered after hearing all of the original information. The audiences has heard about

the big percentages, and the finances throughout the months, so it’s all being wrapped up by

seeing how focusing in on the important prior data effects each granular week.
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